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ASEAN’s Growing Appeal
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IASEAN Economic Community (AEC)

Holistic economic community of Southeast Asian countries
Total Nominal GDP (2015): 3.1% of Global

Total Population (2015): 8.8% of Global

Total Merchandise Trade (2011): 6.5% of Global
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Regional Comprehensive Economic Partnership {RCEP}
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RCEP negotiating countries

TPP negatiating countries
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World trade in goods of the ASEAN countries (2011)
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Figure 2: ASEAN Countries on Facebook
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Source: http://www.socialbakers.com/facebook-statistics/?interval=lastweekitchartintervals, as of August 2012.

So dé 2: Cac nwéc ASEAN trén mang xa hoi Facebook
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Source: http://www.socialbakers.com/facebook-statistics/?interval=lastweekitchartintervals, as of August 2012.
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What Shall We
Now?

AEC 2015 and Beyond

Chung ta nén
bat tay vao
hanh dong nhw
thé nao?

AEC trong va sau
2015
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